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Synopsis  Most Important Video Sources by Age 
This report examines 
current video content 
licensing trends and 
the impact of those 
trends on players 
throughout the content 
licensing ecosystem. 
The report explores 
several areas of 
content licensing 
including licensing 
movies vs. television, 
branded content, 
content release 
windows, multiscreen 
services, time-shifting, 
live events, and 
content exclusivity. 
The report also 
includes a forecast for 
licensing revenues for 
pay-TV content and 
provides implications 
and recommendations 
for various players in 
the content licensing 
marketplace. 

 

Publish Date: 1Q 14 “Content licensing is a core part of premium video services, and the money 
at stake in the video entertainment industry is considerable,” says Glenn 
Hower, Research Analyst, Parks Associates. “While pay TV remains an 
important outlet for consumers to watch video content, consumers have 
more options for video services than ever before. Content creators and rights 
holders have many more customers for content licenses but must balance 
existing relationships with future opportunities. How the industry will evolve 
is a subject of great debate among industry players, and the rapidly 
developing and emerging technologies will play a large part in the content 
licensing environment.”  

 
Contents  

 

The Bottom Line 

Dashboard 

1.0 The Content Licensing Ecosystem 
1.1 Players in the Licensing Ecosystem 

1.1.1 Content Creators 
1.1.2 Studios and Production Companies 
1.1.3 Networks and Motion Picture Distributors 
1.1.4 Consumer Video Providers 
1.1.5 Intermediary Players and New Entrants 

2.0 Television and Movie Licensing Trends 
2.1 Content Trends 

0%

30%

60%

18-24 25-34 35-44 45-54 55-64 65+

%
 S

pe
ci

fy
in

g 
as

 P
rim

ar
y 

Vi
de

o 
So

ur
ce

Age Group

Most Important Video Sources by Age
(U.S. Broadband Households)

Broadcast TV Channels Online Video Recorded programs

© Parks Associates



 
Trends in Content Licensing 

 By Glenn Hower, Research Analyst 1Q 2014 

 

 © 2014 Parks Associates. All rights reserved. 

 

2.1.1 Movie vs. Television Program Consumption 
2.2 TV Provider Trends 

3.0 Licensing for Multiscreen and Time-shifting 
3.1 Television Services 
3.2 Hardware Solutions 
3.3 The Impact of Content Re-broadcasting 

4.0 Live Events, Sports, and Exclusive Content 

5.0 Forecast 
5.1 Global Revenues for Licensed TV Content 

6.0 Implications and Recommendations 
6.1 Entertainment Companies 
6.2 Networks and Broadcasters 
6.3 Pay-TV Providers 
6.4 OTT Providers 

7.0 Report Methodology 

8.0 Glossary 

Index 
 

Figures  

 

The Content Licensing Ecosystem 
Profiles of Walt Disney Company and Time Warner 
Profiles of 21st Century Fox and NBCUniversal 
Profiles of CBS Corporation and Viacom 
Profile of Sony Pictures 
Sources to Watch TV Programs and Movies at Home 
Feature Film Release Windows 
Television Content Release Windows 
Reasons for Cancelling Pay-TV Service 
Considerations in Cord Cutting 
Most Important Video Sources by Age 
TV Everywhere Awareness 
Video Consumption by Platform 
Important Home Video Sources 
Revenues on Licensed TV Content Forecast Methodology 
Forecast: Revenues for Licensed TV Content (By Region) 

 



 
Trends in Content Licensing 

 By Glenn Hower, Research Analyst 1Q 2014 

 

 © 2014 Parks Associates. All rights reserved. 

 

Attributes  
Parks Associates 
15950 N. Dallas Pkwy 
Suite 575 
Dallas, TX 75248 
 
800.727.5711 toll free 
972.490.1113 phone 
972.490.1133 fax 
 
parksassociates.com 
     sales@ 
parksassociates.com 

Authored by Glenn Hower 
Executive Editor: Tricia Parks 
Published by Parks Associates 
 
© March 2014 Parks Associates 
Dallas, Texas 75248 
 
All rights reserved.  No part of this book may be reproduced, in any form or 
by any means, without permission in writing from the publisher. 
 
Printed in the United States of America. 
 
Disclaimer 
Parks Associates has made every reasonable effort to ensure that all 
information in this report is correct.  We assume no responsibility for any 
inadvertent errors. 

 
 


